
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NON-PROFIT CASE STUDY 

Client:   JFSA Social Services Agency 

Challenge: Reaching rural Nevadans to promote their services to seniors, individuals w/disabilities, veterans 

Solution: Paid PSA campaign, Digital Display ads, and email campaigns with retargeting ads to create awareness 

about their services, increase client intake, and driving traffic to their self-assessment form to pre-

determine eligibility for services. These campaigns generated impressive activity within weeks of 

launching. 

1st email deployment: 11/30/23 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NON-PROFIT CASE STUDY 

 

2nd email deployment: 12/26/23 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NON-PROFIT CASE STUDY 

 

Targeted Display Ads: 12/05 – 12/31 2023 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NON-PROFIT CASE STUDY 

 

Email Retargeting Banner Ads: 12/01 – 12/06 2023 



 

 

 

 

 

 

 

 

 

 

 

 

 

NON-PROFIT CASE STUDY 

Paid PSA:  2-month campaign / 45 spots 

Reach: 74% of Las Vegas adults age 55+ an average of 4.5 times to promote services for seniors, individuals 

with disabilities, and veterans 

Impressions: 729,200 

View PSA and Media Coverage Here: https://www.youtube.com/@JFSALVORG  

https://www.youtube.com/@JFSALVORG

